
P R O F I L E

Since Franco was young, he has always wanted to build a career that gives back to people. He 
graduated from Tu�s University in 2013 with a B.A. in Social Psychology and a minor in 
Entrepreneurship and Philosophy. 

With a pre-med future in sight, Franco believed 
this diversi�ed array of undergrad disciplines 
would help him become a well-rounded physi-
cian who understood his patients – a career in 
medicine would be his outlet to giving back.

While at Tu�s University, Franco was a 
member of its Division III soccer team. Soccer 
was a huge part of his life and he couldn’t 
imagine ever leaving it. However, one month 
before graduating, Franco su�ered a major leg 
injury that spun his life into chaos. As a result, 
his career plans shi�ed. A�er reading Start 
Something �at Matters by TOMs Founder 
Blake Mycoskie, Franco realized that he could help people without 
being a doctor; he could help through business and social entre-
preneurship. Why not combine his two passions – giving back and 
soccer – together? �e entrepreneurial concepts of self-determina-
tion and dictating your future appealed to Franco, thanks in part to 
his schooling at Kinkaid and his family’s entrepreneurial background. 
He didn’t want to be a part of someone’s vision, he wanted to build 
his own.

A�er graduating, Franco was recovering from surgery and tutoring 
Kinkaid upper school students, while researching how to launch his 
business. In September 2014, Kizazi was formally launched. Kizazi 
sells four di�erent types of soccer balls. Every time a ball is pur-
chased, 15% of the pro�ts are allocated to the Kizazi Fund, which 
aids those in impoverished communities through microloans. Once 
the loans are repaid, the Kizazi Fund and the power to �ght pover-
ty grow. “[Kizazi] does not give people things. We give people the 
opportunity to create their own wealth, to bring themselves, their 
families and their communities out of poverty.” Why leverage soccer 
to give back to those in poverty? Poverty as a humanitarian crisis is 
intrinsically tied to soccer, as soccer is known as the poor man’s sport. 
Anyone can play soccer; all you need is a spherical object. Secondly, 
the soccer fan base is immense. “Over 2 billion people live in poverty, 
a massive undertaking, but 3.5 billion people love the game of soccer. 
It is time to �ght a giant with a giant.”

Kizazi is currently run by Franco, his co-founder and two interns 
from Rice. Franco has had many interns over the past few years, 
many being Kinkaid soccer players or juniors and seniors that attend-
ed “�e Apprentice” Interim Term class that Franco has spoken at 
the past two years. His brothers are both involved as well. Enrico ’13 
is currently a senior at Savannah College of Art and Design and has 
been vital to Kizazi’s branding and marketing. Paolo ’16 is currently a 
freshman at Northeastern University and has focused on the business 
development side.

Kizazi has already had some major milestones. In June 2016, COPA 
America, a giant worldwide soccer tournament that had never taken 
place in the US, held a tournament in Houston. Kizazi was able to 
partner and collaborate with the event; COPA America’s validation 
and attraction were huge for Franco’s company. COPA America’s 
Legacy Project puts money back into host cities to help under-
privileged communities through soccer. Kizazi became a sponsor 

of the Legacy Project and donated soccer 
balls and helped build soccer �elds around 
Houston. Kizazi was also a �nalist in the 2016 
Sustainable Brands event, a large social-busi-
ness plan competition in San Diego. Franco 
pitched his company on stage in front of a 
few thousand people, and found the whole 
experience exhilarating.

�roughout Franco’s time at Kinkaid, he was 
a top athlete in the soccer program, but he 
really started to shine academically once he 
got to Upper School. Freshman year, Franco 
was in Ms. Katherine Leathem’s AP Biology 

class, and for the �rst time, he excelled in a very rigorous class, 
showing himself that if he worked hard enough, he could succeed. 
�is was the catalyst for his constant desire to challenge himself. “As 
an entrepreneur, you create your own life. Your output depends upon 
your input. Kinkaid taught me that if you work hard enough, reward 
will follow.”

Franco focused on science classes, as he was originally hoping 
to become a doctor, but he credits Kinkaid with exposing him to 
many di�erent disciplines, all with great teachers that stirred up his 
curiosity. Having this foundation helped him as he transitioned from 
medicine to entrepreneurship. 

Franco’s family has a history of entrepreneurship, as his grandfather 
and father both built multiple companies. In addition to running 
Kizazi, Franco is currently helping his father develop his oil & gas 
technology company into the international market, taking it to new 
regions of the world. Although this is a di�erent industry than Kizazi, 
the entrepreneurial skill set is the same.

Franco still plays soccer in his spare time and is engaged to fellow 
Kinkaid graduate Amy Chapman ’10. To learn more about Kizazi or 
purchase soccer balls, visit www.kizazi.com/.
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